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In the beverage industry, demand forecasting can make or break operational efficiency. Whether you're managing a portfolio of
beer brands, flavored malt beverages, or craft spirits, anticipating demand accurately is the key to maintaining product freshness,
minimizing waste, and responding to rapidly shifting consumer preferences. However, forecasting is no easy task. Variables like
seasonality, promotional spikes, and the ever-growing list of SKUs can make predictions murky at best. Enter Al—particularly
machine learning and predictive analytics—reshaping how leading and emerging beverage brands tackle this challenge.

Traditional forecasting methods often rely heavily on historical sales data, maintained in spreadsheets or Enterprise Resource
Planning (ERP) database systems. These approaches likely assume that what happened yesterday will repeat tomorrow, which
simply isn't true in today's market. Consumer behavior can shift overnight due to social trends, weather changes, or even a viral
TikTok post. Traditional models also struggle to adapt quickly to disruptions like supply chain delays, natural disasters, or
unexpected spikes in demand from promotional campaigns. The result? Forecasting errors that lead to either costly
overproduction or disappointing out-of-stocks.

Throughout my career I've worked directly with major brewers and I've seen firsthand how major events or promotions can throw
even the most buttoned-up forecast out of alignment. Promotions around holidays like the Fourth of July or the Super Bowl, or a
music festival for example, often cause significant deviations from expected volumes, especially when real-time sales data isn't
being captured and interpreted effectively.
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Al-powered forecasting flips this script. By pulling data from a wider array of sources—point-of-sale systems, weather forecasts,
distributor and retailer feedback, social media sentiment, even economic indicators like inflation or unemployment—Al enables
planners to form a more accurate and holistic picture of demand. Al-powered forecasting systems continuously learn from both
historical and real-time inputs, uncovering demand patterns that traditional methods often overlook. For instance, a sudden rise in
temperature might predict a surge in sales for certain beverages, while increased online engagement around a product could
signal an upcoming spike in demand. Organizations can choose between dedicated, best-in-class forecasting platforms that offer
advanced analytics and flexibility, or forecasting modules embedded within broader ERP systems that provide seamless
integration and operational simplicity. Each approach has its advantages, and the optimal choice depends on factors like scalability,
data complexity, and internal resource availability.

This smarter approach leads to more precise forecasting and several downstream benefits: fresher product on the shelf, lower
inventory holding costs, less spoilage, and improved management of limited-edition or seasonal SKUs. Al models achieve this by
continuously analyzing data from multiple sources—such as point-of-sale transactions, distributor orders, local weather trends, and
regional event calendars—to detect real-time shifts in demand. For instance, if a music festival or heatwave is expected in a specific
market, the model adjusts forecasts accordingly to recommmend higher volumes of relevant SKUs. For limited-run flavored malt
beverages or specialty craft brews, this localized demand modeling helps producers align production with actual consumption,
reducing excess post-season inventory. On the front end, it also guides planning teams to procure just the right amount of raw
materials—minimizing waste, lowering costs, and ensuring operational agility.

Some of the world's largest brewers and beverage companies are already leaning into this tech. Anheuser-Busch has reported
significant success with its machine learning-driven demand planning systems, enabling faster reactions to market fluctuations
and minimizing out-of-stocks [1]. Coca-Cola has used Al tools to enhance its promotional planning and demand sensing
capabilities, improving service levels while reducing inventory [2]. Diageo, another global leader, has integrated Al into its broader
digital transformation strategy to sharpen its marketing and operational planning [3].

Al isn't just for the big players. Many mid-sized beverage companies and craft producers are starting to use plug-and-play Software
as a Service (SaaS) tools that integrate seamlessly with existing ERP systems. These platforms offer machine learning capabilities
without requiring a data science team, making the technology more accessible. While the technology may be more accessible,
outsourcing hosting and data management still requires attention to detail and oversight from the producer to ensure proper
metadata. Startups and regional producers now have access to the same demand-sensing firepower once reserved for the top
global brands.

For beverage producers looking to integrate Al into their forecasting, the journey starts with data. The first step is auditing and
centralizing existing data sources—from sales to inventory to distributor orders. Then comes selecting the right platform: should it
be a cloud-native Al tool, a custom-built model, or an ERP plug-in? Each has its pros and cons depending on company size,
technical resources, and integration complexity.

Once the tech is in place, the human side becomes crucial. Demand planning teams need to be aligned and trained on how to
interpret Al-driven insights. Starting small, such as piloting the model on the top 10 SKUs or in one regional market, allows teams to
work out bugs and build confidence. Challenges like data quality, internal resistance, and budget concerns will surface—but
overcoming them pays off. Measuring the results of past performance versus Al or machine learning forecasts is equally important
to ensuring that the tools are leading the organization in the right direction.

The results can be dramatic. Companies that embrace Al in forecasting report improvements across several KPls: better forecast
accuracy, improved inventory turnover, higher schedule adherence in production, and a measurable reduction in waste [4]. There's
even a sustainability benefit. By producing only what's needed and responding more accurately to demand signals, companies
reduce overproduction, lower energy consumption, and cut down on unnecessary packaging—an increasingly important value
proposition in today's ESG-focused world.

In today's competitive beverage market, agility is a must. Al-powered forecasting enables producers of all sizes to move from
reactive to proactive planning. Whether you're a multinational with hundreds of SKUs or a local craft brewer managing four

seasonal variants, Al offers a path to smarter, leaner, and more responsive operations.

As predictive technology becomes more accessible and intuitive, now is the time for beverage supply chains to evolve. The future of
forecasting is here—and it's intelligent.
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